
Guidelines for Trade Magazine Advertisements

Bracecorp Publications likes to help its customers design advertisements that address the requirements of  trade 

buyers, and generate more inquiries. Which means designing advertisements that get a better return on investment. 

Advertisements in trade magazines are seen only by readers who buy in large volumes on a regular basis (dealers, 

distributors, institutions), or are involved in bulk purchase decisions (consultants, architects, designers). Their 

expectation from an advertisement is much more different from that of  an end-consumer, and they understand 

key words that reflect the strengths of  the supplier. 

The following guidelines can make a Trade Advertisement more effective, and will generate more trade inquiries: 

oHeadline (1-2 lines) should mention main product category of  advertiser 

oBody Copy should have lots of  text; describe in detail your company's strengths, manufacturing 

infrastructure, machines used, and unique points about products

oBackground colour for Body Copy should preferably be white, to enable better readability 

oLogo should be with Signature (company name and address), and not with Headline  

oCertifications – list all product and company certifications to make a positive impression; better still, 

display the certification logos 

oUse only high-resolution digital photos for clarity; avoid scans 

oDisplaying many products is better than displaying one representative product, since viewers are 

impressed by wide product ranges; but avoid clutter

oMention the product's model name/number and specification along with its visual; this makes it easy for 

readers to ask for quotations or place orders

oDo not show human models, as this style takes attention away from your product and also uses up 

valuable space

oLogo should be on the side of  Signature (company name and address)

oComplete contact details should be given, for the convenience of  readers (street address, no post office 

box; E-mail & Website; telephone & fax numbers)

oAlways specify type of  response expected from readers, to encourage more inquiries (eg Dealer or 

Distributor Inquiry Invited from Western States)

Advertisement layout should be vertical, not horizontal. Sideways-aligned advertisements are difficult for viewers 

to read, and there are greater chances of  viewers turning the page without studying the advertisement fully.
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